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“1 WITH READERS YOU GET

In every readership survey, brokers rank * Reach to Over 90% of Alberta’s Brokers!

Alberta Broker as their #1 reading choice! * Seen by Over 4,000 Brokerage Personnell

57% rank The Alberta Broker as their #1 * FREE Digital Ad
reading priority and 75% rank it as #1 or #2.

That’s more than double the nearest

competing industry publication. H ARD copv OR DIG"‘AL}

Our readers say “both,” so that's what we deliver.
We mail to IBAA broker principals/managers and
send the digital version to our 4000+ subscribers.

* FREE Colour

SEEN READ



BROKER RATE CARD
a
= (NET RATES) Rates effective March 2023

» Content is subject to editor and publishers” approval » All rates are NET
» Creative services available for a fee » Rates subject to change without notice

ADVERTISING PRODUCTS & RATES

FREE DIGITAL VERSION FOR ALL ADS

Dimensions (WIDTH X HEIGHT") 6 Insertions 3 Insertions Single Convention
Ad Type S=Square B=Banner H=Horizontal V=Vertical ~ Annually Annually 2 Insertion Issue Only ®
PREMIUM POSITION ADS
Back Cover (full page) 8% x107% $1490 $1710 $1935 $2150
Inside Covers (full page) 8% x 107 $1380 $1575 $1795 $1995
STANDARD ADS
Advertorial (double page spread) 16 Vax 10 7s $2000 $2300 $2600 $2900
Full Page 8¥x 107 $1150 $1325 $1495 $1665
2/3 Page S:7x6% V:4%6x 10 $1000 $1150 $1300 $1450
1/2 Page - island/vertical 4 %6 X7 Va $800 $920 $1040 $1160
1/2 Page - horizontal 7x47% $700 $800 $910 $1010
1/3 Page S:4%6 x478 V:2%6x10 B:7x3 $595 $660 $745 $835
1/4 Page S:4%e6x3% B:7x2¥%s $460 $530 $595 $665
SPECIALTY PRODUCTS*
Insert
Fold Out
Post-It Note Maximum size: 3 x 3
Belly Band Maximum height: 2 inches

ARTWORK SPECIFICATIONS

DIGITAL FILES ONLY—Ads must be set for four-colour process output
(CMYK) and press quality (minimum 300 dpi). If file is RGB, Link PR will convert
to CMYK. 0.125” bleed required for full-page ads only.

Do NOT include bleeds on any other ad sizes.

ACCEPTABLE FORMATS: Windows platform, press ready PDF (fonts
embedded), JPEG, TIFF, PSD (CS5), EPS (fonts converted to curves).

EMAIL TO Michele@LinkPR.ca

CONTACT US

ADVERTISING " Rates are based on digitally suppled artwork to specifications.
Michele Schuldhaus 780.910.2601 Michele@LinkPR.ca  Insertions must run within 12-months of first insertion.
EDITOR * Convention Issue receives additional distribution to every
. . IBAA convention registrant.
Annette Hubick 7809451934 Annette@LinkPR ca * Spedialty products will be quoted at time of order based

upon current printing Costs.

It's better to reach those that COUNT than to count those you reach!



%BR«ER Sa M ple AdS @ 25% of Actual Size

2
FULL-PAGE fEF':T’l*C?\LE
TRIM: 8.125" x 10.875" .\ . HALF-PAGE
., ; i 4.5625" x 10 24 PAGE
BLEED: 0.125” / 8.375" x 11.125 3
/ X NO BLEED SQUARE VERTICAL
S 4.5625" x 7.25"
: NO BLEED
NO BLEED ©
3
PAGE
VERTICAL
2.1875"
x 10"
HALF-PAGE 3 PAGE NO
HORIZONTAL 3 PAGE SQUARE BLEED
7" x 4.875" BANNER 4.5625" x 4.875"
NO BLEED 7" x 3.25" NO BLEED
NO BLEED
DOUBLE-PAGE SPREAD
TRIM: 16.25” x 10.875” (finished size)
BLEED: 0.125" / 16.50" x 11.125"
Ya PAGE
V4 PAGE SQUARE
BANNER 4.5625" x 3.5"
7"x2.375 NO BLEED NO BLEED




IBROKER PRODUCTS

WHAT IS AN ADVERTORIAL?

Advertorials are advertising/editorial hybrids used to promote a company, product or service. Most
advertorials look similar to regular articles and have more of a news or reporting message than a marketing
or selling message. Because magazine readers value both editorial content and advertising as sources

of information, an advertorial is a great way to communicate to potential customers, especially when an
advertiser wants to explain or tell more than they would in a traditional ad.

Advertorials are only available as a double-page spread
and cannot be placed in inside cover positions.

EDITORIAL INTEGRITY

Because advertorials can blur the relationship
between advertising and editorial, strict guidelines
need to be adhered to in order to maintain the
editorial integrity of the publication. Link PR and
the Alberta Broker follows the guidelines set out by
Magazines Canada.

= Content is subject to editor and publishers’ approval.

= In 14 point all cap type across the centre top of the article
must state ADVERTISING FEATURE or ADVERTISEMENT

= A corporate logo and contact information must be included
in all advertorials.

= The layout and design should be entirely different from the
publication’s normal layout and design.

= If the company is also supplying an ad it cannot be on the
same page as the editorial.

WORD COUNT

The word count is not a hard rule, but a rough es-
timate. It is dependent on the graphic elements
included.

= Double-page: 500-1200 words

ARTWORK

= File set for four-colour process output (CMYK) and press
quality (minimum 300 dpi). If file is RGB, Link PR will convert
to CMYK

= Acceptable formats: Windows platform, press ready PDF
(fonts embedded), JPEG, TIFF, PSD, PNG EPS (fonts converted
to curves)

SPECIALTY PRODUCTS DEFINED

When you want to increase your impact, consider using a speciality product. Note: Inclusion and content
is subject to publisher's approval. Printing is on same quality paper as magazine, but other options are

available.

INSERT Supply your own or we can produce it for you. “ADVERTISEMENT” in minimum 10 point must be on

top of insert.

FOLD OUT Full-page ad opens up to reveal a double-page spread.

COVER PRODUCTS

Only one cover product per issue. Can only be purchased as an add-on to an advertisement in the same
issue. For the digital version the product may be a strip, square or rectangle, smaller than the hard copy,
must reference the inside advertisement and will be configured to be cohesive with the cover. Link PR will
create digital version and send to client for approval. “ADVERTISEMENT” in minimum 10 point must be at

the top of the product.

POST-IT NOTE Preprinted post-it note affixed to the cover with a glue dot and placed as to not block major
cover assets. Printed on 60 Ib bond to appear more authentic.

BELLY BAND Preprinted two inch strip wrapped around the exterior of the magazine.

Contact: Michele@LinkPR.ca 780.910.2601



R epImoRIAL

EDITORIAL SUBMISSIONS GUIDELINES

Thank you for your interest in contributing to the Alberta Broker magazine. Please note that the
publication of letters to the editor and articles is at the discretion of the publisher. Submissions
may be edited for grammar, punctuation and clarity. All rights reserved.

LETTERS TO THE EDITOR

Alberta Broker welcomes letters to the editor. If you are responding to an article that ran in a
previous issue, please provide the title of the article and the issue date. Send to Annette Hubick
(editor), albertabroker@linkpr.ca.

ARTICLES

Articles will be considered for publication if space allows and they meet Alberta Broker’s editorial
mandate to provide information and insight relevant to IBAA member brokers. If your article is
at the idea phase, please send an email that includes your story concept, proposed story length,
possible expert sources and why this idea would appeal to Alberta Broker readers.

» Send to Annette Hubick (editor), albertabroker@linkpr.ca.

= Articles must be editorial in nature, i.e., articles about a company’s specific products, services,
history, employees, etc., will not be accepted.

= Articles range from 500-1200 words in length (most are around 700-900 words) and are edited
using the Canadian Press Style Guide.

= Images and infographics are welcome and press quality. 250 dpi (dots per inch) minimum at
actual size; file format: JPEG, TIFF or PDF.

= The byline is where the author’s (and his/her employer’s) expertise can be referenced. For
example: “Joanne Smith is the vice presidentof ______ at XYZ, a company specializing
in . For more information, contact JSmith@companyname.com or visit

companyname.com.”

= Please send a high-resolution head shot of the author.

Submit to: AlbertaBroker@linkpr.ca



